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Environmental Awareness and Social Influence on Purchase Decisions
Affecting the Intention to Purchase Electric Vehicles (EVs) among
Working Adults in Bangkok

Pakamol Thantham'

Sompon Thungwha’

Abstract

This independent study aims to: (1) examine the level of environmental awareness

among working-age individuals in Bangkok Metropolitan Area; (2) investigate social influence in



consumer purchase decision-making among working-age individuals in Bangkok Metropolitan
Area; (3) examine the level of intention to purchase electric vehicles (EVs) among working-age
individuals in Bangkok Metropolitan Area; (4) compare the intention to purchase EVs based on
personal factors among working-age individuals in Bangkok Metropolitan Area; and (5) examine
the effects of environmental awareness and social influence on the intention to purchase EVs
among working-age individuals in Bangkok Metropolitan Area.

The sample used in this study consisted of working-age individuals in Bangkok
Metropolitan Area who met the research criteria, namely: aged between 20-59 years, residing in
or working within Bangkok Metropolitan Area, and having no prior experience using an EV. The
research instrument employed was a structured questionnaire. Data were analyzed using
descriptive statistics, including frequencies, percentages, means, and standard deviations.
Inferential statistics included One-Way Analysis of Variance (One-Way ANOVA) and Multiple
Regression Analysis at a statistical significance level of 0.05.

The results revealed that the factors influencing the intention to purchase EVs were
environmental knowledge, normative social influence, and informational social influence. All
three factors had a positive effect at the 0.05 level of statistical significance and collectively

explained 63.7% of the variance in purchase intention.

Keywords: Environmental Awareness; Social Influence in Purchasing Decision-Making;

Electric Vehicle Purchase Intention
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