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Health Consciousness and Personal Financial Management Affecting
the Purchase Intention for Health Insurance among Working Adults in
Bangkok

Nattapat Koranee'

Sompon Thungwha®
Abstract

This independent research, " Health Consciousness and Personal Financial Management
Affecting the Purchase Intention for Health Insurance among Working Adults in Bangkok,"
objectives to study: 1) the level of health awareness among working adults in Bangkok; 2) the
level of personal financial management among working adults in Bangkok; 3) the level of
intention to purchase health insurance among working adults in Bangkok; 4) a comparison of the
intention to purchase health insurance among working adults in Bangkok categorized by
personal factors; and 5) the influence of health awareness and personal financial management
on the intention to purchase health insurance among working adults in Bangkok.

The sample group consisted of 400 working adults with regular income, aged 25-59
years, who had never purchased health insurance and resided in Bangkok. The research
instrument was a questionnaire. The statistical methods used for data analysis included
descriptive statistics (frequency, percentage, mean, and standard deviation) and inferential
statistics (multiple regression analysis), with a statistical significance level of 0.05

The research findings showed that: Health awareness (self-awareness of health,
conscious health awareness, actual participation in health matters), and personal financial
management (financial risk management) Purchase Intention among Working Adults in Bangkok
(p < 0.05).

Keywords: health awareness, personal financial management, purchase Intention, health

insurance.
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AIUNITTUIANNANTAAIUANNGFNTTY 419  0.34 10
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B SEg

ﬂ']iﬁﬂﬂ']iﬂ']\?ﬂ”ﬁﬁu .
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AAaTi 3250 0.210 15504 0.000* - -
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FULDN
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