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Service Quality and Corporate Image Affecting Passengers’ Repurchase

Intention on the Southern Railway Line

Hatai Bunnag'

Sompon Thungwha?

Abstract

This research aimed to: (1) examine passengers’ behavior in using the Southern Line
railway service; (2) investigate passengers’ perceptions of the service quality of the Southern
Line railway; (3) examine passengers’ perceptions of the corporate image of the Southern Line
railway; (4) study passengers’ intention to reuse the Southern Line railway service; and (5)
analyze the effects of service quality and corporate image on passengers’ intention to reuse the
Southern Line railway service.

The sample used in this study consisted of commercial Southern Line railway passengers
whose origin or destination was Krung Thep Aphiwat Central Terminal, with a total population of
1,924,626 passengers. The sample size comprised 420 respondents, selected using quota
sampling. The research instrument was a questionnaire. Data were analyzed using descriptive
statistics, including Frequencies, Percentages, Means, and Standard Deviations, and inferential
statistics, namely Multiple Regression Analysis using the Stepwise method at a statistical
significance level of 0.05.

The findings revealed that the factors influencing passengers’ intention to reuse the
service were corporate image in terms of distribution channels, corporate image in terms of
corporate social responsibility, corporate image in terms of location and environment, corporate
image in terms of products and services, and corporate image in terms of pricing. All five factors
had a positive effect at the 0.05 level of statistical significance. Collectively, these five variables
explained 64.9% of the variance in passengers’ intention to reuse the Southern Line railway

service.

Keywords: service quality, corporate image, intention to reuse, southern line railway
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nwdnualesdnsiideuasierusslalivinisdnsolansldvesneans

aunslaldusnistrsalvaneldvasdlagens

AMANNITUSNSHATAWANEal B Std. B  ttest Sig. Tolerance  VIF
29ANT Error
AASY] 0.411 0.141 - 2911 0.004* - -

AMNENEAIBIANTAIUYDINIINT
IATIUUY
ANANYUDIANTATUAUAILAY
UIN19
AMAnulRIANTANLIIANEUAT  0.141  0.045  0.141  3.137 0.002*  0.415  2.409
ATNENYBIANTATUAINY
SulinvausiodsAu
ATNENWAIBIANTAIUADUTIS
wazdaunndoy

0.303 0.047  0.290 6.496 0.000* 0.421 2.373

0.141 0.042  0.158 3.348 0.001* 0.375 2.667

0.159 0.034  0.199 4706 0.000* 0.469 2.133

0.179 0.048 0.178 3.742 0.000* 0.370 2.700

Adjusted R? = 0.649 F-test = 155.766  Sig. = 0.000*

*TjudAeylunneanfnsgsu 0.05



01397 4 W Fudsiidmansuindeaudslivinissoliangldveslagans fszdy
Hod1Aey 0.05 & 5 61 lALA ANSNWAIBIANTAIUTDININITIATINUIY ATNENEAIDIANTATUAINY
Suliewousiedany nmdnualosinsduanufifauardundon nndnvaiosAnsdududuazuinis
waz amdnualesAnsduaaud Tnanmdnvalosnsdudemnenisinsming dwadenuddlald
vimstnsolnanelfvesdlasarsgeiian uagiudsie 5 fadindni ufusdueanudalaliuinisld
Ju 66.9% Sndesay 35.1 Hudndnavesdedusue fildldvhnsAneluiii

v

annsaasUiiwuy (Model) MldannnansidenseuandussavsanduniusugUrsuuanasgm ladal

ALUsdesy Aadsnny
ANANYAIBIANTAIUTDY

o o 0.290
N9N15IRTNUY
ANSNYAIBIANTAIUAIY Se 0w o %
o . 0.199 Anuadlalsusnsan
SURnraUADE IR
Awdnwalosdnseuanufia 0.178 > mMm'aflmawﬁmstﬁ
HAZELIARE (Setiowati and Putri, 2014)

0.158

AMNANWAIDIANTAUEUA LAY 014
U3n1g
ANANYAIBIANTAIUTIANAUAT

A 2 fuuu (Model) MnHamMIdensauduussavsanduiusiusuasiuuinnsgu

d3UNaN1339Y

nausegsinwdlnaidumandgsdiui 317 au Teng 21-25 Y §1uau 156 fnsAnw
seRuUSyaes $1uau 255 Au Tendndndeu/aindne Sunu 155 au wasliseldindesafouluuday
seAuTeldvinduida 70 au flasanssaliasld dszsduanudniiufsafuguamnisuinsleg
seglusziuann dszfumnuaniiufefuamdnualosdnsiaesmeglusziuann fszduaufniiu
Aerfuaruddlaliuiniselaesmeglussduin nanmaseuauuigiunui Jefeiidmaronnu
felaldusnisen Wun nmdnwalesdnssuremsmsdnsming smdnualosinsdunusuinreuse
Fomu nmdnuelosdnsmudenuiineuardanedon nndnualesAnssuAufuazuinig uas amdnvel
a3AnseuTIANALA Tiszdutudify 0.05
2AUI18INANITIVY

1. e sIdefinuit Amdnualesdnsdudewnnsdasming dwadeninudilalduinig

FrvedglagarsTaliansld aenndeiuaidevesdvan guas (2563) By wanualosfinsaung



ANFBI¥NINNYAAAYDITTRUATOIUUALALYIIA1TEUA TUARIUAARDIANY SNDAADINATIN JInin

a

Unusil TudseiiuEeansildemnenisindeiazann wu weslnsdnyt iada lay dswasienisnduunld
U3In1sEvesgnAneelited iy nieadinisedu 0.05 uaruuIAATEY Kevin Lane Keller (2008) 7141
psAnsATvemIsnsindmirefivainratey fuszansam nszateda uazidussuu asiliiguilaa
annsndhisduduazuinisldie fleredomindemanisdadmneiivarnuansuazazninse
Msiinds W szuudminesieoulal weundiadu duled vietemnenisindelaenss Breandunu
AUIAMAZAIUNYIEIUVDIELAAS (time and effort cost) vilviaauazaInau1elun1sINg
uumsAue dewaliglasasiaaufimelawssduuldunduanliuimsdluauan

2. MinuanTifeiinudn nndnualosdnsdunnuiuinteusodiny dwmaserusdlalivuing
drasflasanssalnansld aonadosiuauitovesdanm dufrla (2567) Gswudramdnvaieadnsdiu
londnwalvesesdns luussiiudesnsatuayufnssuiiodiny dwadonisdndulalivinisauderio
gfusUIANTIIANTANATIETR AWM onoua el Ay aRAfiseRy 0.05 warkuIAAves
Kevin Lane Keller (2008) #i11n1siidausiufudnslunsuilatamensy waznsionlalddandeudu
Hafeiivasdnaiunmdnuaiuararunindofiovesesdns fetlenvasdesainglasanslutiaguls
anuddyussAnsfisifiugsisedradadunasiilsimansenusedsny msatuayuionssuiiedany
JenaSuairnurmisensusl (emotional value) uazauniagilalunsidentiuinns dedwalyt
Aaauynitusiensdnauazanuidlaliuinisdn

3. MnRamsieiinui mmdnwalosdnsdnuaniuiidauardunndon dwmaronnuidlaliuinms
drvasflasarssalansld aenndosiuauidevosdran uas (2563) Fmuinmdnuaiosdnsdiu
ANMUINEBUNINEAMYBIgYoUIAS DS UALAZ YA 193U TuluasiuanADIaY S1LNBAABIMALN
Friaunusdl luseiuzeansiithededuuarthomaidiuldegsdninu dwasonsndualiuing
d1v03gnénegaTitudfameatiinissdu 0.05 uazuuIAnUes Kevin Lane Keller (2008) fiinindnual
psdnsduanuiiiouardanndon dsasonmdnuaivesgsia luyuvesdfiunfnse fado1aaxiesan
amuiinefiaznindemadnds mamuneufideusestnediusyaninim naenauanmiandemisnisnin
flazonn 1Wuseidou uagdanuvasndes aunsaairennudseivlauazdszaunisalideuanliun
flavans dedanaliglnoasiinnissuinuan (perceived value) wazanuitanela (satisfaction) sions
THu3nns Suthluganudalaliuimaelueuian

4. anuamsiteiinuin nmdnualesdnsdududiuazuinng deadernudilaliuinisdives
{lnsanssaliasld aonndesiuiuidovesdvan guas (2563) dewuitnmdnvalesdnsdiunis
THu3nsvesgdeniaiessudiuaziaassaeud luadiuanasiay snenasemas Saninunusni Tu
UspifiudesnsldsunsuinisheminsnduasBeuies dwadensnduulivinsewesgndiosnad
TodRayneadffisedu 0.05 wazuuIAnved Kevin Lane Keller (2008) fiiin1snanduduazuinisiidl
AMNIMLAZLNATHIY TINTINTenTERULazSUUTIRuAmAnsTUIMsegeasilaue danadonanu
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unsldetwiailes vinluiaiuairsmnuidesiu (confidence) uagarwilinngla (trust) vesdlnans
soesAng dudloflnsanssuitsmnindeieuararmiduiieadn doudwmasiosimuaiidauinuazaim
falalduzmaen

5. aMnuan1Idefinudn nwdnuaiosdnsdiusnidudt dwarenusslaliuinisdiues
flasanssolnasld aenndosduauidevesdvan yuas (2563) Fsmuinnmdnvalosdnsdiy
ANNLAADNNINENMYDIGTBALATBILUALAL YA IT0EUA TUIURAUAAADIANN BILNDARBIVAMN
Fw¥aunusnd lulssdudosnalunisuinisiigemeuaniumnsgiu dwadensnduanliuinise
vosgnAegaiitfuddynsaiAiniszdiu 0.05 uaziuIAnves Kevin Lane Keller (2008) 1i1n1siiesdnsd
neAdudesld gfssan waghiguiulvaudunsiendaenuiougni azvillignaninamdfiduas
ndusrlruinsidnadiluowian dilonandesnmaiduladefiuguigusiaalilunsussdiuan
funaziUisuifisumaden wnesdnsanansodmuasaildmunzaufuiddeuasaunmnis
Tiu3nns dondwmalilasmafnnnuuseiulauasdnduladenlivinmsinegieeios
JalauauuL

1. YolauauULAINHANITINY

1) Frugesmanisiadiving msiamuszuussosulatlildnude dWugddmuesmsnludia
dmsusalwmilng wazuiuusnsdeansteammafusonazmadndodisnduazdniou

2) fuanuuinveudedan msinautinafumtUasafolazaveuioneluruay
solw fimsmuaunsguyvitazAnnsasyaraneueniidanliuins a andnganmedfmietnadunn
osdnsmsduaiuulonesudanadenuasszvduiusianssy CSR oasenmdnualesdnsidadu

3) fruanufinuasAanadon msUiulgimadhiuasssuutmiduand findss sy
dzenn Sansiuiiinees wazunlateymuannznigluvuiuse

4) AMUAUAILAEUTNIT ATIAANEIAYAUNITENITEAUNINTFIUAIUATDIARAZNITHAIU
gunsnintelufesivesanidnarsngamwedtandlvilianuesudusasimunzausenisiiam naenau
USuussdlasansfifiongnisiiaueiuiy iudssisanuazainasiolni waziaduaiiwinunfas
vinwgiumsliuinmsvesdmini Wesnszdugaaimmsuinisuazaufianelavesilagaslnesam

5) f1usian arsdiulassaisdruanuazuiinnadlaganslvidaneu walusludunazszuy
aundn nioumuaumauTaAlasasediaiunn Weaiueudusuasnszdunisliuinsdives
Hlagans

2. farausuuzdmiunmsiseafadaly

1) AsysanNMsMIeianunnsmiunsisedaUtina Ineli3nsdunuaidadn ielld
foyaidednifertudszaunisal yumes wagiirunivesdliuimsegrssousy

2) MmsveveUnYeInguiogslinsounquilasanssalimslnannidumg ielvinaniside
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3) ashngugliuinissalienandigaden n-a1n-3u mdnwudieuiiey Welnsgiany

LANANSAUAMNINRAZLATEIUNITIUS SR Tuss UL
0) msfnwianuduiusssrineuninmsliuins nmdnualosdng uazarudslaliuinngen

Tuusiaziduma wieliidudeyausznoumsimuaulouneuazsimunisliing
5) msoenuuunmTIteludnvaensAnwsyeze (Longitudinal Study) eRnmuuurliuuas

maiABunlasresanusslaliusnmselussezemethwialios
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