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Abstract

This independent study aimed to study the acceptance of artificial intelligence technology and its impact on
employee performance in travel agencies in Thailand. The study utilized a quantitative approach, applying the conceptual
framework of the Technology Acceptance Model (TAM) and McClelland's Theory of Needs. The researcher collected
data via an online questionnaire from a sample of 385 travel agency employees and analyzed the data using descriptive
and inferential statistics. The results of the study revealed that factors affecting acceptance of artificial intelligence
technology and job motivation are important factors influencing the performance of employees in travel agencies. and
overall work efficiency at a high level. Factors with a statistically significant positive impact on work efficiency include:

In terms of work motivation: Need for Power was the most influential factor, followed by Need for
Achievement and Need for Affiliation. In terms of technology acceptance: Perceived Ease of Use was the most
influential factor, followed by Behavioral Intention, Actual System Use, and Perceived Usefulness, respectively.

Therefore, organizations should promote the use of easy-to-use and clearly beneficial technologies, along with
creating career paths that respond to employees' needs for power and achievement, to enhance long-term work efficiency
at both the individual and organizational levels.

Keywords: Artificial Intelligence, Technology Acceptance, Work Motivation, Work Efficiency, Tour Operators
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