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ABSTRACT

This research aims to study the factors influencing consumer behavior in selecting fiber-optic home internet
services in Bangkok. The study considers both personal factors and marketing mix factors (7Ps), which include Product,
Price, Place, Promotion, People, Process, and Physical Evidence.

A quantitative research approach was employed, using a questionnaire to collect data from a sample of 424
residents in Bangkok. Descriptive and inferential statistical methods, such as multiple regression analysis, were applied.
The findings indicate that the most influential factors in consumers’ decision-making are product quality, signal
stability, and effective after-sales service.

The results of this study can serve as a guideline for internet service providers to develop effective marketing
strategies and improve digital infrastructure, enhancing access to high-speed internet and reducing the digital divide in

society.
Keywords: Fiber-optic home internet, consumer behavior, marketing mix, Bangkok
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