audanmelu-neuenay Jasemedninguazdeny fidwadenisanauladende
Lﬂéaaﬂszﬁugmg vasauIninana{a iwavils
INTERNAL-EXTERNAL BELIEFS, PSYCHOLOGICAL AND SOCIAL FACTORS AFFECTING
MUTELU JEWELRY PURCHASE DECISIONS
AMONG OF A SPECIFIC FACEBOOK PAGE

Wieysd MgTmust uay 509Man1913893ns AEVes?
#1913YINTIANT ANLUTINITIND U Inedesmdum Useindalng
AREUIMNTIINT UMNINeaeTINAILI Usewelng

*HSURAYOUUNAIY

Penrawee Jaruwattana'” and Assoc. Prof. Chareeporn Srithong?
Departmemt of Education Management, Faculty of Business Administration,
Ramkhamhaeng University, Thailand
2 Faculty of Business Administration, Ramkhamhaeng University, Thailand

*Corresponding author : Penrawee.bt@gmail.com

UNANEYD

nsfniidnguszasaiiofnwianueniglu-neuenau Jadendningl wasdadenisdeau Ndawasie
a v a a & 4 Y a & = v A adawv A a o i
ngAnssuNsanaulafendeintecseauywavesaudnnainada inanila IagldsedouTsidedielsuna ndudegis
dlunmsfnwiluandnmasade lianuaulsluaiesUseivgeg 1w 400 au FeldsunsdndentaedSnisdy
9g19uuUaEAIN (Convenience Sampling) insasilefildlunsiiusiusiudeyafowuuasuauesulal wavihdeys
Aloundnsgilagldadadonssau laun anud Anedy wagdiulotuunnggiu sut@dadeyuny awn ns
AATIRNTAANBENYIAN

nan1sAnwInuIT Jadediuanudenisluwazaisusnau ddvsnassdvdudAgynengfinssunisiasnts

wiaslseaueg lnsanzlunguisianudeludiunanitsusnay dedvianudidyivanumnedsdyanualves

1)

¥ '
= A =

wiowsiu Uadenedninen wu usepdla n33us uwasdiaued dunumdfasdeseauauiulalunisifende v
Uademnedany wu BvSnareenguseds nsuaniUdeudeyartunietivesulall wasnmsdeasnngnive dudude

danupeulai danuduiusiunisdnduladendeinissseauyinglussiuuiunas



¥
= viydd { a 2

n1sAnwiaTilaznouliiudsunumessdaden1dninewasdinuidamasiongfinssunisiaondadumn

v v '

Ussinmaieauseivyeg dadududnddydnuaintasuanuienlunquiuilaafilinnudfyiuauainidnlauas

v 9

a [

Fausssu wamsAnwannsaltiduinmdunsianudlanginssuguilnalusiunvesdudfiieadestuaude
waziluusslorinonsimuiesinnuiiunginssuiuilaalugafdva

Fdnfey: andelugiunanmelusy, anudelusnnaneueney, Tademedniner, Jademedsan, madinaulate,
\FesUsEAuLLeg

Abstract

This study aims to analyze the influence of internal-external locus of control, psychological factors,
and social factors on the purchase decision of spiritual jewelry among members of a Facebook page. A
quantitative research methodology was employed, with a sample group consisting of 400 Facebook page
members interested in spiritual jewelry, selected using convenience sampling. Data were collected through an
online questionnaire and analyzed using descriptive statistics, including frequency, mean, and standard
deviation, as well as inferential statistics, particularly multiple regression analysis.

The findings indicate that internal and external locus of control significantly influence the decision to
purchase spiritual jewelry, with individuals who exhibit a strong external locus of control being more inclined
to purchase such items due to their symbolic significance. Additionally, psychological factors such as
motivation, perception, and attitude play a crucial role in shaping consumer confidence in their purchasing
decisions. Meanwhile, social factors, including the influence of reference groups, online information exchange,
and endorsements by influencers on social media, show a moderate correlation with the decision to purchase
spiritual jewelry.

This study highlights the role of psychological and social factors in shaping consumer behavior
concerning symbolic and belief-related products. The findings provide valuable insights into consumer behavior
in the context of spiritual jewelry, offering a foundation for further research into consumer decision-making
within belief-based markets and contributing to the broader understanding of consumer psychology in the
digital era.

Keywords: Internal locus of control, External locus of control, Psychological factors, Social factors, Purchase
decision, Spiritual jewelry
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