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Abstract

This research aimed to study the factors of marketing mix and service quality that affect
consumers’ choice of housing loan service with a bank, Ekkamai branch, classified by personal
characteristics and the factors of marketing mix and service quality that affect consumers’ choice of
housing loan with a bank, Ekkamai branch. The data collection method was a questionnaire with a
sample group of 400 customers who used housing loans with a bank, Ekkamai branch. Descriptive
statistics was used to describe the characteristics of the preliminary data and the analysis was
performed using mean, percentage, and standard deviation. Including hypothesis testing with T-test,
ANOVA and Regression to find the relationship and influence of various factors affecting the choice

of home loans with a bank in Ekkamai branch.

The results of the study found that the majority of the sample group were male, 230 people,
or 57.5 percent, and female, 42.5 percent, aged 30-39 years, or 41.2 percent. They were single, 72.0
percent. They had a bachelor's degree, 297 people, or 74.3 percent. They were private employees,
277 people, or 69.3 percent, and had an average monthly income of 30,000-45,000 baht, 157
people, or 39.3 percent. It was found that personal factors affected the choice of home loans with no
statistically significant difference at the 0.05 level. As for the level of consumer opinions on marketing
mix factors and overall service quality, they were at a high level. The study results of the marketing
mix factors affecting the choice of using housing loans with a bank in Ekkamai branch found that the
F-test had a Sig. value of 0.096, which was higher than the significance level of 0.05, indicating that
there was at least one factor that could be used to explain the choice of using housing loans with a
bank in Ekkamai branch or all 7 independent variables that affected the choice of using housing
loans with a bank in Ekkamai branch and the quality of service that affected the choice of using
housing loans with a bank in Ekkamai branch. The study results found that the F-test had a Sig. value
of 0.096, which was higher than the significance level of 0.05, indicating that there was at least one
factor that could be used to explain the choice of using housing loans with a bank in Ekkamai branch
or all 10 independent variables that affected the choice of using housing loans with a bank in

Ekkamai branch.

Keywords: Marketing mix factors, service quality, housing loans
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