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FACTORS AFFECTING THE DECISION TO WATCH MOVIES ONLINE THROUGH THE NETFLIX
APPLICATION OF PEOPLE WORKING IN THE BANGKOK AREA.

Pongsadan Ngiwray

Abstract

The objectives of this research are 1. To study the behavior of accepting NETFLIX
applications among working people in the area. Bangkok 2. To study the marketing mix. That
affects the decision to use the NETFLIX application service. 3. To study the decision to use the
NETFLIX application service of people of working age in the area. Bangkok classified by
demographic characteristics 4. To study the influence of consumer behavior and satisfaction.
towards the decision to watch movies online through the NETFLIX application among working
people in the area Bangkok The sample group used in this research was 400 people who used
NETFLIX services aged 20 years and over and lived in Bangkok using a questionnaire as a tool. To
collect statistical data Used in data analysis are the values of percentage, mean and standard
deviation. Statistics used to test the hypothesis include: Differences were analyzed using t-value
statistics. One-way analysis of variance and multiple regression analysis statistics

The research results found that Most of the respondents were female, aged between 20
and 29 years, single status, bachelor's degree education. Average monthly income 25,001- 40,000
baht. Have an opinion. to the marketing mix It is at a very important level. There is a high level of
opinion regarding the theory of utilization and overall satisfaction.

The results of the hypothesis testing found that 1.) consumers with marital status,
education level, and average income different, there are different decisions to use Netflix services,
with statistical significance at the 0.05 level 2.) Marketing mix factors from the perspective of
consumers Convenience of purchasing and communication It influences the decision to watch
movies online through the NETFLIX application among working people in the area. Bangkok 33.4
percent, with every variable having a positive relationship with the decision to use Netflix services
by consumers in Bangkok. Statistically significant at the 0.05 level by the most influential variable.
Including consumer needs. 3.) Theory of uses and satisfaction. The social aspect, information
aspect, and entertainment aspect influence the decision to use Netflix service of consumers in
Bangkok by 55.6 percent. The variables entertainment aspect, information aspect, and relaxation or
escape aspect have a positive relationship with the decision to choose to watch movies online
through NETFLIX application for working people in the area Bangkok has statistical significance at
the 0.05 level.

Keyword. decision online movies NETFLIX application working age people
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