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Abstract

The objectives of this research were 1) Study the differences in personal factors and
satisfaction with the service quality of customers at Moo Krata Toey Ka Tha restaurant, and 2) Study
satisfaction with service quality that affects customer loyalty at Moo Krata Toei restaurant. Katha.
The sample used in this study was 400 customers who had used the services of Moo Kratha Toei
Katha restaurant in Chatuchak District, Bangkok. Use online questionnaires as a tool to collect data.
and the statistics used for data analysis were frequency, percentage, mean, standard deviation, t-
test, F-test (One Way ANOVA), and multiple regression analysis. The statistical significance level was
set at the 0.05 level.

The results of this study showed that 1) Most customers are female, aged 21 - 30 years,
have a bachelor's degree, have a career as a private company employee, have an average income
of 10,001 - 20,000 baht per month, and are single. 2) Customers are satisfied with service quality.
In the most overall When considering each aspect, it was found that every aspect was at the highest
level. 3) Customers are most loyal overall. When considering each aspect, it was found that every
aspect was at the highest level and 4) the results of the hypothesis testing found that Customers
of Moo Krata Toey Ka Tha shop have different ages, educational levels, occupations, and average
monthly income. There are different levels of satisfaction with service quality. and satisfaction with
service quality, including Reliability, Responsiveness, Courtesy, and Security, affect customer
loyalty, Moo Krata Toey Ka Tha Restaurant, Chatuchak District, Bangkok. The statistical significance

level was set at the 0.05 level.

Keywords: Satisfaction with service quality, Customer loyalty, Moo Krata Restaurant
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