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Abstract

The quantitative research aims to study the level of key success factors (KSFs) of the online
bookstore business, classified by personal factors, and character of the business. The researcher
used the questionnaire with sample 122 executives of online bookstores analyzed the percentage,
mean, standard deviation, t-test and F-test. The research results were found that, the online
bookstore executives have a agree level (4.01) on KSFs. In order of learning factors, price,
marketing, searching, brand, cooperation, shopping experience, performance, and networking.
Different gender executives have different statistically significant at the 0.05 level of KSFs, according
to learning factor, network, price, performance, shopping experience, searching, cooperation and
brand. As for characteristic of the business according to the different ages of business, the KSFs
have significant at the 0.05 level of learning factor, marketing, price, performance, and cooperation.
By different business background, the KSFs differed significantly at 0.05 all factors, namely learning,

marketing, price, network, performance, shopping experience, cooperation, searching, and brand.
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