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The main objective of this research is (1) to study the behavior of using Central Chidlom Department
Store services for Thai customers (2) to study loyalty in using Central Chidlom Department Store services
for Thai customers (3) study the relationship between personal factors of users of Central Chidlom
Department Store of Thai customers With the behavior of using Central Chidlom Department Store
services for Thai customers(4) Comparison of personal factors of users of Central Chidlom Department
Store of Thai customers With comments about loyalty in using Central Chidlom Department Store's Thai
customers.

The sample group used in this research is a group of 400 Thai customers who come to use Central
Chidlom Department Store by using stratified sampling methods Compare the ratio And then perform a
simple random sampling The research instrument was a questionnaire divided into 3 parts: (1)
questionnaire for personal factors of respondents (2) Questionnaire for using behavior of Central Chidlom
Department Store of Thai customers (3) Questionnaire about opinions about loyalty in using Central
Chidlom Department Store of Thai customers statistics used in data analysis were percentage, mean,
standard deviation. And compare the differences by t-test and one-way analysis of variance with the F-
test. Test the difference of average values by pair by method using Scheffé 's method or chi-square.
Research results can be summarized as follows:

1. Analysis of personal factors Found that most users of Central Chidlom Department Store were female.
51.0%, aged between 20-30 years old, accounting for 65.5%, with bachelor's degree education Accounted
for 74.3 percent of the company employees Accounted for 61.3 percent and had income between
10,001-20,000 Baht 42.0%

2. The results of the behavior analysis of the service found that most users used to use the service
before, representing 84.5 percent by using Central Chidlom Department Store service 3-4 times per
month. Accounted for 61.8 percent of the population Percentage 50.3 Most of the purposes are for
recreation. Accounted for 68.3 percent, using only one service, accounting for 60.5 percent.

3. The results of the analysis of the loyalty of the service users found that the service users have a high
level of loyalty in using the service as a whole to consider as income. Found that users have loyalty in

each area at a high level.
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